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“Normal is a setting 
on a dishwasher.”

--- Harley Quinn



DARE
TO BE
AWKWARD



https://youtu.be/8139lfi-Xps

https://youtu.be/8139lfi-Xps


Group 1 and 2

Lecturers : Georges Bloemen and Els Van Betsbrugge

Monday

Strategy on Monday 
from 8.30 am until 12.30 
pm 

Wednesday

Project on 
Wednesday 
from 13.30 pm 
until 16.30 pm 



We communicate via 

Canvas Microsoft 
Teams





2 groups

Group 1 : form teams 
of 4 or 5 students

Group 2 : form teams 
of 4 or 5 students

Choose a paper from 
the hat

Great ! You know your 
team members and 
the target audience 

you will work on



You will create a brand in this industry :





ABOUT THE CONTEXT

OF BRANDING



CONTEXT

EVERYTHING
IS





YOUTUBE

= 72 hrs x 60 minutes

= 4.500 minutes of footage / minute

= 13.500 people 

needed to watch 

new YouTube footage 

in 3 shifts 



POWER BROWSERS

= skimming

>< reading in depth







WHAT IS A BRAND?



1







A brand is a distinctive symbol



A brand is a distinctive 
symbol

with a specific heritage

and a relevant meaning

that touches ratio and 
emotion.



BRANDS OF THE FUTURE
ARE BRANDS WHO
CONSIDER YOU

NOT A CONSUMER

AND YOU, YOU
WANT SOMETHING

MORE THAN
JUST A PRODUCT

A USER



User video



(re)portfolio



Customer journey



Brand book








